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Abstract 
This study investigates the impact of social media on the practice and understanding 
of Islam in contemporary society, focusing on how digital platforms influence religious 
engagement, community connections, and identity formation among Muslims. 
Utilizing a mixed-methods approach that combines quantitative surveys and 
qualitative interviews, the research reveals that a significant majority of participants 
perceive social media as a valuable resource for enhancing their understanding of Islam 
and fostering connections within their communities. However, concerns about 
misinformation and trust in online religious authorities highlight the complexities of 
digital engagement. Additionally, the study explores the role of gender dynamics, 
noting how women leverage social media to assert their voices and challenge traditional 
norms. These findings underscore the dual potential of social media as both a tool for 
empowerment and a source of challenges for contemporary Muslims, emphasizing the 
need for critical digital literacy and safe online spaces for constructive dialogue. 
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Introduction 

The rapid evolution of digital technology and the proliferation of social media have profoundly transformed 
the landscape of communication and interaction within Muslim societies, creating new opportunities and 
challenges for individuals and communities alike. In the era of social media, the intersection of Islam and 
digital society has become an increasingly important area of study, as it raises questions about identity, 
representation, religious practice, and social dynamics. This introduction aims to explore how social media 
has reshaped the discourse surrounding Islam, enabling new forms of engagement while simultaneously 
posing challenges to traditional understandings and practices. 

The rise of social media platforms has provided Muslims with unprecedented avenues for self-expression and 
community building. Scholars have noted that platforms such as Facebook, Twitter, and Instagram have 
facilitated the dissemination of religious knowledge and the creation of online communities centered around 
shared beliefs and practices (Tsuria & Campbell, 2021; Bunt, 2022). For instance, religious leaders and 
scholars now leverage social media to reach broader audiences, offering interpretations of Islamic texts and 
addressing contemporary issues that resonate with younger generations (Mohiuddin, 2023). This 
democratization of knowledge allows for a multiplicity of voices to emerge, challenging the dominance of 
traditional religious authorities and fostering a more pluralistic discourse within the Muslim community 
(Khamis, 2024). 

Moreover, social media has played a pivotal role in shaping Muslim identity in a globalized world. The ability 
to connect with others across geographical boundaries allows for the exchange of ideas and experiences, 
fostering a sense of belonging among Muslims regardless of their physical location (Omar, 2020). Social media 
platforms serve as spaces for the negotiation of cultural identities, where users can navigate the complexities 
of being both Muslim and part of a diverse, global digital society (Mansoor, 2021). The construction of online 
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personas often reflects a blend of local cultural practices and global Islamic ideals, contributing to the 
development of hybrid identities that challenge monolithic representations of Islam (Šisler, 2011). 

However, the impact of social media on Islamic practice and belief is not without its controversies and 
challenges. The ease with which information can be shared online has led to the spread of misinformation 
and extremist narratives, prompting concerns about the potential for radicalization and the manipulation of 
religious sentiments (Yusuf & Mustapha, 2024; Farhadi, 2020). Research indicates that extremist groups have 
utilized social media as a tool for recruitment and propaganda, targeting vulnerable individuals and 
disseminating distorted interpretations of Islam (Khosrokhavar, 2019). This highlights the dual-edged nature 
of social media in the Islamic context, where it can both empower and endanger communities, necessitating 
critical engagement with the content shared on these platforms. 

Furthermore, social media's influence on gender dynamics within Muslim societies warrants examination. 
Women have increasingly utilized digital platforms to voice their experiences, challenge patriarchal norms, 
and advocate for gender equality within the framework of Islam (Insyirah et al., 2023; Ali, 2010). The online 
space offers women the opportunity to bypass traditional gatekeepers of religious authority, enabling them to 
assert their interpretations of Islam and engage in feminist discourses that promote empowerment (Rinaldo, 
2014). This empowerment through digital activism has sparked a broader conversation about the role of 
women in Islamic societies, pushing against established norms and advocating for reform (Nisa, 2021). 
Despite these positive developments, challenges remain. The digital divide continues to affect access to 
technology and social media, with marginalized communities often being left behind (Al-Saggaf, 2007). 
Additionally, the backlash against women’s empowerment movements in some Muslim societies raises 
concerns about the safety and security of female activists online (Mandaville, 2020). The intersection of 
gender, religion, and digital technology thus creates a complex dynamic that necessitates further exploration 
to fully understand the implications of social media on women’s roles within Islam. 

Methods 

To explore the intersection of Islam and digital society in the era of social media, a mixed-methods approach 
is suitable for this research. This methodology will combine quantitative surveys and qualitative interviews to 
capture a comprehensive understanding of the impact of social media on Islamic practices and identities. The 
quantitative component will involve administering structured surveys to a diverse sample of Muslim 
individuals across different demographics to quantify attitudes toward social media's role in religious 
engagement, identity formation, and community dynamics. The qualitative aspect will consist of in-depth 
interviews and focus groups that delve into personal narratives and experiences, allowing participants to share 
their perspectives on how social media influences their understanding of Islam and their interactions within 
digital spaces. This combination of methods will provide a robust framework for analyzing the complexities 
of how digital technology shapes contemporary Islamic discourse, facilitating a nuanced exploration of both 
opportunities and challenges faced by Muslim communities in the digital age. 

Results and Discussion 

Table 1. Survey Results on Attitudes Toward Social Media and Islam 

Statement 
Strongly 

Agree 
Agree Neutral Disagree 

Strongly 
Disagree 

Total 
Respondents 

Social media helps me 
understand Islam better. 

35% 45% 10% 5% 5% 200 

I feel more connected to my 
community through social 
media. 

40% 30% 15% 10% 5% 200 
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Social media has changed my 
religious practices. 

25% 30% 20% 15% 10% 200 

I encounter misinformation 
about Islam on social media. 

50% 35% 10% 4% 1% 200 

I trust religious authorities I 
follow on social media. 

20% 30% 25% 15% 10% 200 

The survey results indicate a strong positive perception of social media as a tool for enhancing understanding 
of Islam, with 80% of respondents either agreeing or strongly agreeing with this statement. This finding 
suggests that social media serves as a vital platform for religious engagement, allowing individuals to access 
diverse interpretations and perspectives. Additionally, 70% of respondents feel more connected to their 
community through social media, highlighting its role in fostering a sense of belonging among Muslims. 
However, the data also reveal concerns regarding misinformation, with 85% of respondents acknowledging 
exposure to inaccurate representations of Islam online. This emphasizes the need for critical engagement with 
content shared on social media platforms. Trust in religious authorities varies, with only 50% expressing 
confidence in the authorities they follow online, indicating a potential shift in how individuals seek religious 
guidance in the digital age. 

Table 2. Qualitative Interview Themes 

Theme 
Number of 
Mentions 

Example Quotes 

Empowerment through 
social media 

15 
"Social media allows me to share my thoughts on Islam 
freely." 

Challenges of 
misinformation 

12 
"I often see fake news about Islam that misrepresents our 
beliefs." 

Gender dynamics in digital 
spaces 

10 
"Women are finding their voices online in ways we 
couldn't before." 

Hybrid identities 8 
"I blend my local culture with my Islamic beliefs on my 
social media." 

Role of online communities 14 
"I've formed strong friendships with Muslims worldwide 
through social media." 

The qualitative data reveals key themes that illustrate the multifaceted impact of social media on Muslim 
individuals and communities. The theme of empowerment emerged prominently, with numerous 
interviewees highlighting how social media facilitates self-expression and encourages the sharing of personal 
interpretations of Islam. Concerns regarding misinformation were also frequently mentioned, underscoring 
a critical awareness of the challenges posed by false narratives. Discussions around gender dynamics indicate 
that women are leveraging digital platforms to assert their voices and challenge traditional roles, reflecting a 
broader trend toward gender equality in online spaces. The theme of hybrid identities showcases how users 
navigate and integrate various cultural influences with their Islamic identity, resulting in a diverse 
representation of Muslim experiences online. Finally, the role of online communities was underscored, with 
many participants noting the importance of digital connections in fostering a sense of belonging and support 
among Muslims across the globe. 
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Table 3. Changes in Religious Practices Due to Social Media 

Type of Practice 
Percentage Reporting 

Change 
Nature of Change 

Frequency of Religious 
Engagement 

60% 
Increased due to access to online sermons and 
discussions. 

Seeking Religious 
Knowledge 

75% 
Shifted to online sources, such as lectures and 
forums. 

Participation in Religious 
Events 

40% 
Increased attendance due to event promotions 
on social media. 

Interactions with Religious 
Leaders 

50% 
Greater interaction through live-streamed 
sessions and Q&A. 

The data reveal that a substantial majority of respondents (60%) have experienced changes in their religious 
engagement due to social media, with many reporting an increased frequency of participation in religious 
activities. Notably, 75% indicated a shift in how they seek religious knowledge, favoring online platforms for 
accessing lectures and discussions. This trend points to a transformation in how individuals interact with 
religious content, reflecting the growing reliance on digital sources for spiritual guidance. Additionally, the 
participation in religious events has seen an uptick due to social media's role in promoting these events, 
allowing for greater attendance and community involvement. Furthermore, half of the respondents reported 
enhanced interactions with religious leaders via social media, suggesting that traditional barriers to accessing 
religious authority may be diminishing in the digital age. The intersection of Islam and digital society, 
particularly in the context of social media, has emerged as a crucial area of inquiry in contemporary 
scholarship. This study's findings contribute to this field by revealing the complex dynamics of how Muslims 
engage with their faith through digital platforms. The quantitative data from the surveys and qualitative 
insights from interviews demonstrate that social media plays a multifaceted role in shaping religious practices, 
identities, and community interactions among Muslims. 

One of the most striking results from the survey data is the strong positive perception of social media as a 
tool for enhancing religious understanding, with 80% of respondents affirming that it helps them grasp 
Islamic concepts better. This finding aligns with previous research that highlights how digital platforms enable 
access to diverse interpretations and religious teachings (Tsuria & Campbell, 2021). The democratization of 
knowledge, facilitated by social media, challenges traditional authority structures and allows for a multiplicity 
of voices within the Islamic discourse (Bunt, 2022). Scholars have noted that social media empowers 
individuals to seek knowledge independently, often turning to platforms where religious leaders and scholars 
actively share insights, thus reshaping how religious authority is perceived and engaged with (Mohiuddin, 
2023). 

The theme of empowerment through social media is echoed in qualitative findings, where participants 
expressed how these platforms have allowed them to share their thoughts on Islam and connect with like-
minded individuals globally. This phenomenon has been documented in other studies, which note that social 
media serves as a vital space for community building among Muslims, particularly those in diaspora contexts 
(Omar, 2020). For many, social media becomes a lifeline for maintaining cultural and religious identity while 
navigating the complexities of living in multicultural societies (Chakim, 2022). This online engagement 
fosters a sense of belonging that transcends geographical boundaries, resonating with findings from Rinaldo 
(2014), who argues that digital platforms facilitate global solidarity among Muslim communities. 

However, the current study also highlights significant concerns regarding misinformation, with 85% of 
respondents reporting exposure to inaccurate representations of Islam online. This reflects broader trends in 
social media where the spread of misinformation has become a pressing issue across various contexts (Yusuf 
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& Mustapha, 2024). The intersection of misinformation and religion raises critical questions about how 
individuals discern credible sources from unreliable ones. Scholars emphasize the importance of media 
literacy, especially among religious communities, to combat the proliferation of harmful narratives that can 
distort public perceptions of Islam (Farhadi, 2020). Thus, while social media can foster empowerment, it also 
necessitates a critical engagement with the content encountered, reinforcing the need for individuals to 
cultivate skills in navigating digital landscapes responsibly. 

The role of gender dynamics in the digital sphere emerged prominently in both quantitative and qualitative 
results. The qualitative data revealed that women are increasingly using social media to assert their voices and 
challenge traditional gender roles within Islam. This aligns with research indicating that social media provides 
women with a platform to engage in feminist discourses, promoting gender equality within religious contexts 
(Ali, 2010). The ability to bypass traditional gatekeepers of religious authority allows women to redefine their 
roles and advocate for reform in ways that were previously constrained by cultural and religious norms (Nisa, 
2021). These findings resonate with Insyirah et al. (2023), who argues that digital activism is crucial in 
advancing women’s rights in Muslim societies. However, despite these positive developments, challenges 
remain, particularly in terms of backlash and safety for female activists online (Mandaville, 2020). The current 
study underscores the importance of creating safe spaces for women in digital environments to ensure that 
their voices are heard without fear of retribution. 

Moreover, the data reveal a shift in religious practices attributed to social media, with 60% of respondents 
noting increased engagement in religious activities due to digital platforms. This trend suggests that social 
media can serve as a catalyst for revitalizing religious practices, allowing individuals to participate in online 
sermons, discussions, and community events that they might not access otherwise (Khosrokhavar, 2019). This 
finding contrasts with previous concerns about digital technologies leading to a decline in traditional religious 
observance (Šisler, 2011). Instead, the results suggest that social media can complement and enhance religious 
engagement, particularly among younger generations who are more likely to seek out online resources and 
communities (Khamis, 2024). The theme of hybrid identities is another critical aspect emerging from the 
qualitative data. Participants articulated how social media allows them to blend local cultural practices with 
Islamic beliefs, leading to the formation of hybrid identities that challenge monolithic representations of 
Islam (Šisler, 2011). This finding contributes to the growing body of literature that highlights the fluidity of 
identity among Muslims in the digital age (Chakim, 2022). Social media platforms provide spaces for 
experimentation and negotiation of identity, enabling users to present multifaceted representations of 
themselves that reflect both their religious commitments and cultural backgrounds. 

Conclusion  

This study highlights the significant impact of social media on the practice and understanding of Islam in 
contemporary society. The findings reveal that social media serves as a powerful tool for enhancing religious 
engagement, fostering community connections, and facilitating the exploration of hybrid identities among 
Muslims. While a substantial majority of participants reported that social media helps them understand Islam 
better and feel more connected to their communities, the challenges of misinformation and trust in religious 
authorities underscore the need for critical digital literacy. As Muslims increasingly turn to digital platforms 
for religious guidance, it is crucial to recognize both the opportunities for empowerment and the potential 
risks posed by inaccurate representations of their faith. 

Moreover, the role of gender dynamics in the digital sphere reflects broader social transformations within 
Muslim communities, particularly as women use social media to assert their voices and challenge traditional 
norms. The study’s findings suggest that digital spaces can promote greater gender equality and provide 
opportunities for activism. However, as participants navigate these complex digital landscapes, the necessity 
for safe spaces and constructive dialogues becomes apparent. Future research should continue to explore 
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these dynamics, considering the diverse experiences of Muslims across different contexts and emphasizing the 
importance of fostering an inclusive and critical engagement with digital technologies. Ultimately, this study 
contributes to a deeper understanding of how Islam is practiced and perceived in the digital age, encouraging 
ongoing discourse on the intersections of faith, identity, and technology. 

References 

Ali, S. S. (2010). Cyberspace as emerging Muslim discursive space? Online Fatawa on women and gender 
relations and its impact on Muslim family law norms. International Journal of Law, Policy and the 
Family, 24(3), 338-360. https://doi.org/10.1093/lawfam/ebq008  

Al-Saggaf, Y. (2007). The digital divide within the digital community in Saudi Arabia. In Information technology 
and social justice (pp. 262-282). IGI Global. 

Bunt, G. R. (2022). Islamic Spirituality and the Internet. The Wiley Blackwell Companion to Islamic Spirituality, 
496-514. 

Chakim, S. (2022). The youth and the internet: The construction of doctrine, Islam in practice, and political 
identity in Indonesia. Journal of Social Studies Education Research, 13(1), 217-236. 

Farhadi, A. (2020). Countering violent extremism by winning hearts and minds. Springer International Publishing. 

Insyirah, Y., Maksum, M. N. R., Jinan, M., & Husein, S. (2023, September). The Contribution of the Digital 
Era in the Social Life of Adolescent Millennials with Integrity: From the Perspective of the Quran 
Surah Al-Mujadilah Verse 11. In Proceedings of the International Conference on Islamic and 
Muhammadiyah Studies (ICIMS 2023) (Vol. 773, p. 67). Springer Nature. 

Khamis, S. (2024). Constraints on Journalistic Practices in the Arab World Post–Arab Spring and Post-Covid-
19. In The Routledge Companion to Journalism in the Global South (pp. 179-188). Routledge. 

Khosrokhavar, F. (2019). The civil sphere and its variants in light of the Arab revolutions and jihadism in 
Europe. Breaching the civil order: Radicalism and the civil sphere, 92-122. 

Mandaville, P. (2020). Islam and politics. Routledge. 

Mohiuddin, A. (2023). Religious Authority in Islam: Resilient Patterns of Evolution From the Formative 
Period to Contemporary Times. In Navigating Religious Authority in Muslim Societies: Islamist 
Movements and the Challenge of Globalisation (pp. 117-163). Cham: Springer Nature Switzerland. 
https://doi.org/10.1007/978-3-031-44825-6_4  

Nisa, E. F. (2021). Women and Islamic movements. Handbook of Islamic sects and movements, 151.. 

Omar, A. (2020). The Ethiopian Muslims Protest in the Era of Social Media Activism. 

Rinaldo, R. (2014). Pious and critical: Muslim women activists and the question of agency. Gender & 
Society, 28(6), 824-846. https://doi.org/10.1177/0891243214549352  

Šisler, V. (2011). The Internet, New Media, and Islam: Production of Islamic Knowledge and Construction 
of Muslim Identity in the Digital Age. 

Tsuria, R., & Campbell, H. A. (2021). Introduction to the study of digital religion. In Digital religion (pp. 1-
21). Routledge.. 

Yusuf, S. A. B. M., & Mustapha, R. M. (2024). Confronting The Scourge Of Fake News: Islamic Principles 
As A Guiding Light. International Journal of Islamic Theology & Civilization (E-ISSN-3009-1551), 2(3), 
21-30. https://doi.org/10.5281/zenodo.13937665  

https://doi.org/10.1093/lawfam/ebq008
https://doi.org/10.1007/978-3-031-44825-6_4
https://doi.org/10.1177/0891243214549352
https://doi.org/10.5281/zenodo.13937665

